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Baring Asia Growth Fund
Investment managers
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Baring Korea Trust

Peer group ranking?

Baring Eastern Trust

and Asia Growth Fund
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Peer Group Ranking?
1st Q 1st Q
1 Year 3 Year
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Peer group ranking?®

Baring ASEAN Frontiers Fund = 1ver = 3vex

qst Q qst Q

1 Quartile ranking is based on Morningstar Asia ex Japan Equity Universe. Source: © 2015 Morningstar, Inc. (See Important Information)

2 Quartile ranking is based on Morningstar Korea Equity Universe. Source: © 2015 Morningstar, Inc. (See Important Information)
3 Quartile ranking is customised and based on Morningstar’'s Offshore and International Funds Universe of ASEAN Equity. Source: © 2015 Morningstar, Inc. (See Important Information) 2

Date: 31 August 2015



Baring Asia Growth Fund
Performance as at 31 August 2015

-10.7
-15.8

YTD 1 year 2 years p.a. 3 years p.a. 5 years p.a.

E Fund?2 ®mIndex3

-20

Past performance is not a guide to future performance

1 Quartile ranking is based on Morningstar Asia ex Japan Equity Universe. Source: © 2015 Morningstar, Inc. (See Important Information)
2 Fund performance are NAV to NAV, net of fees, gross income, US$. Source: © 2015 Morningstar, Inc. (See Important Information)
3 MSCI Asia ex Japan Total, Gross Return until 01/08/10 then MSCI AC Asia ex Japan Total, Gross Return. Reference to the index is for comparative purposes only. 3



W4 Baring Asia Growth Fund
c—es  Portfolio characteristics

Portfolio characteristics

MSCI Asia ex

Fund (%) | Japan Index

(%)

Forward P/E 20.6x 12.2x
Price/ Book 3.7X 1.4x
Dividend yield 1.1% 2.9%
ROE 23.2% 17.2%
EPS growth 26.0% 11.7%

(12 month forward)

As at 31 August 2015
Source : MSCI, Style Research, Barings.

Risk summary

Tracking error versus
benchmark index

Beta versus benchmark index

Number of stocks

Number of Asia BIL stocks

6.8%

0.96

46

24



BARINGS

Systematic analysis of the portfolio
Baring Asia Growth Fund portfolio scorecard

Conviction Growth
100.00 0.80
90.00 86.0 060 0.60 0.56 053
80.00 :
70.00 0.40
60.00 0.20
50.00
40.00 0.00
30.00 -0.20
20.00 173 111
10.00 - -0.40
[ |
0.00 -0.60

Active share Active weight ~ Small

(Top 5) holdings

(<1%)
Quality
0.60 0.50
0.40
0.20 0.06
0.00 —
-0.20
-0.40
-0.60 -0.48
ROE Debt to FCFY
equity

Small/ mid
weight benchmark
(<$5bn)
0.02
-0.01
EPS growth  Volatility
stability

EPS growth EPS growth Sustainable
(3 years (12 month growth
trailing) forward) rate

Upsidel valuation
1.00

0.80
0.60
0.40
0.20
0.00

-0.20
-0.40
-0.60
Price/ Book P/E DY
(trailing) (12 month (trailing)
forward)

0.38
20.25%

EPS EPS growth
revisions (5 year
BAM)*

l 35.33%

EV/ EBITDA  Portfolio
upside (BAM)

Systematic quantitative tools in building portfolios in line with objectives

Source: Barings, as at 31 August 2015.

*EPS Growth (5 year BAM) and Upside are computed for the portfolio only.



Baring Asia Growth Fund
Performance contributors and holdings

Top contributors to performance (12M) Top 10 holdings Sector %

Baring China A-Share Fund plc [Funds] AIA Group Financials 6.2
Haitong Securities Financials Tencent Holdings IT 5.9
Medy-Tox Healthcare Baring India Fund [Funds] 45
LARGAN Precision IT Baring China A-Share Fund plc [Funds] 4.2
Maruti Suzuki India dcizgr?tgtra]; ry CSPC Pharmaceutical Healthcare 3.6
CSPC Pharmaceutical Health Care China State Construction Industrials 3.3
Baring India Fund [Funds] Largan Precision IT 3.4
I Gonsumer | Eclat Textile R, 3.4
CP ALL Consumer staples Airports of Thailand Industrials 8.8
SM Prime Einancials Huaneng Renewables Utilities 3.3

Top 10 holdings weighting  41.4

Source: Barings, as at 31 August 2015. Holdings are subject to change. 6



Baring Asia Growth Fund
Asset and sector allocations

Country and sector allocations are a result of bottom up stock selection

Weight (%) Weight (%)

Country positions Sector positions

India 17.7 10.0 Consumer discretionary 18.1 8.1
Philippines 6.2 18 Healthcare 11.8 25
Lo [ s Unit trusts/ funds 8.7 =
Thailand 6.3 2.8 ,
Industrials 14.0 9.3
us Il 2 2.4 -
Consumer staples 8.5 5.7
Cash | ) 1.9 -
i Cash 1.9 --
Vietnam | 04 0.4 -
p—— | 0.2 8.0 )7 g Utilities -0.9 | 3.3 4.2
Taiwan 13N 13.7 15.0 Materials 2.0 | 2.5 45
Malaysia 3.3 N -- 3.8 Energy 4.5 [l - 4.5
Singapore -5.5 EEGEGE = 5.5 Telecom. services 7.0 N - 7.0
Hong Kong -6.1 NIIEGN 6.7 12.8 IT 75 B 13.2 20.7
Korea -8.0 [N 9.6 17.6 Financials -1 17.9 33.4

m Overweight ®Underweight m Overweight ® Underweight

As at 31 August 2015
Source: Baring Asset Management 7



Baring Asia Growth Fund
Key holdings and themes

What We Like

Technology
» Key technology subsectors on the next wave of growth
* Productivity gains/ industrial automation

Asian consumption
» Travel and leisure
» Cosmetics
* Global brand footprint/ the rise of the Asian brand
» Healthcare

Reform and structural growth
* Rise of functional sportswear
* Infrastructure — investments set to rise
* Financial and SOE reforms
* Environment and clean energy




Stock example
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Price performance

Company scorecard TWD Index
3,409 959
. 2,909
Franchise 2.0 759
2,409
) Management - 659
Quality = % - 1,909 559
alance sheet 459
Overall 13 1,409 359
Last three years - 909 259
Sep-13 Mar-14 Sep-14 Mar-15 Sep-15
Growth DR I TN 20 —Largan Precision = =——MSCI Taiwan (RHS)

CAGR next five years = 2.0

Overall 1.7 .
* Global leader (technology and scale) in camera lens/

module. Direct beneficiary of smartphone ubiquity and
higher spec migration

Market measure

Static measure
Upside

Discounted earnings
Overall 2.3 » Excellent growth execution with “moat” franchise

Stock score 1.8

« Sustainable long-term growth not fully reflected in current
valuation

Source: Factset, Barings, September 2015 9



Next wave of growth
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Mobile internet changing consumer behaviour

Korea: most important media - by age

10's 27% 65%

20's 27% 67%

30's 50% 45%

40's 65% 26%

50's Sz 8%

over 60's 95%

8
N

0% 20% 40% 60% 80% 100%

mTV mPapers mRadio m®internet mBook
Source: Korea Information Society Development Institute, Macquarie, May 2012

Korea daily average access time -
by platform

150 minutes 146 146
130 117
110
90 91 8
70 - 3 78
50 37 40 >4
30 025 24 e
10 6 5
-10 2006 2008 2010
@=Om== |nternet e=Om=Terr, TV e=O==CATV ==O==Radi0 ==O==Papers Print

Source: Nielson Korea, Korea Press Foundation, Macquarie as at December 2011

China mobile video ads market

35,000 - 70.0%
30,000 51.3% - 60.0%
25,000 41.8% . - 50.0%
20,000 - 40.0%
81273 470 .

15,000 21.1% - 30.0%
10000 1 5905 2.9% g7 7,250 - 20.0%
5,000 190 4 ’ - 10.0%
- —_— - - 0.0%

2012 2013 2014E 2015E 2016E 2017E 2018E

mmmm Vobile video ads market size LHS, Rmb mn) e mobile ad %

China: mobile drives incremental time
spent on online video

30 minutes 256 26.1
25 22.2 21.9 224 20.7
20
13.3

15 10.2
10

5

0

Aug-13 Nov-13 Aug-14 Nov-14

B Average time spent per user per day - PC
= Average time spent per user per day - Mobile

The young are different from you and me
10



Next wave of growth
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Content kings now monetising

Netflix - increasing paid viewers

200.0 30%
150.0
20%
100.0
10%
50.0
0.0 0%

2008 2009 2010 2011 2012 2013 2014

mmmm \FLX's total paid members (mn)

mmmm US online video viewers (mn)
= Penetration of paid subscribers

Netflix - revenue and profit margin
6,000 -

- 16.0%
L 0,
5,000 - 14.0%
L 12.0%
4,000 + - 10.0%
3,000 - - 8.0%
L 0,
2,000 - 6.0%
- 4.0%
1,000 - o
- 0.0%

2007 2008 2009 2010 2011 2012 2013 2014
= Revenue (US$ mn, LHS)  =—@=EBITDA Margin (%, RHS)

Netflix - DVD rental versus online video
streaming

140 uUsD

120

100

80 Online

60

40

20 DVD

0

N 0O 00O 00 OO OO OO A A A N AN OOV S IO 0
©Q QO QO o oo ot ol
0035 9B DS S ZTHE2LTS O XG5O
se~"820=2832<3L~820=23

Increasing bargaining power of quality content makers amid intensified
competition among platform providers to attract more customers (global trend)

Source: iResearch, KOCCA, Macquarie Research, Daiwa, Factset, September 2015.

11



Next wave of growth
Tencent - capturing mobile monetisation

Price performance Investment case
HKD Index * Well positioned to capture opportunities emerging in mobile
164 188 internet growth as it leverages a sticky, integrated mobile user
144 168 platform on WeChat
148
124 g Successfully built scale while enhancing monetisation per user
104 at the same time
108
84 88 + Extending mobile leadership via dominant market position in
64 68 China and potential for new revenue streams, particularly in
020 and advertising
44 48
Sep-12  Mar-13  Sep-13  Mar-14  Sep-14  Mar-15  Sep-15 + Accelerating video advertising through strong content pipeline
= Tencent MSCI China (RHS) of variety shows, TV dramas, NBA broadcast rights, investing
in movie production, etc.
Quarterly ad revenue Quarterly ad revenue breakdown
4.5
45 RMB bn 131 (%) 140 40 RMB bn
‘3‘-2 120 3.5
: 3.0
3.0 76 75 ;go 2.5
25
58 2.0
57
2.0 47 39 60 15
: n o
' 0.5 1 [
o 15 = 0.0 Wom
0.0 0 '

1013 2013 3013 4013 1014 2014 3014 4014 1015 2015 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14 1Q15 2Q15

m Performance ®Brand
mmmm Ad revenue  ==Y0Y Growth (RHS)

Growing profitable ad revenue from Weixin

Source: (Upper) Factset, Barings, September 2015; (Lower) CLSA, August 2015. Please refer to Important Information. 12



Z Asian consumption: rising middle class
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Sa—es Alrports of Thailand

Stock price performance Total passenger traffic
THB Index - 978 140 - million
338 878 120
288 778 100
80
678
238 60
578 40
188
478 20
138 378 0
Sep-13 Jan-14 May-14 Sep-14 Jan-15 May-15 Sep-15 2004 2006 2008 2010 2012 2014E 2016E

= Airports of Thailand = MSCI Thailand (RHS)

Source: Factset, Barings, September 2015 Source: Airport of Thailand, Standard Chartered, September 2014

Tourist expenditure in Thailand Chinese traveler arrivals by destination

6000 R @ use
H

5500 sSG E]Q CN AU 1 Macau 13,229 Macau 16,163 Macau 16,902 Macau 18,632 Macau 21,252
5000 KR . 2 Hong Kong 11,678 HongKong 13,600 HongKong 15,110 Hong Kong 17,090 HongKong 19,077
JP* us
4500 RU 3 SouthKorea 1,875 SouthKorea 2,220 SouthKorea 2,837 -- South Korea 6,127
4000 MY ™w UK 4 Taiwan 1608  Taiwan 1,756 -- South Korea 4,327 --
FR
3500 5 Japan 1,413 -- Taiwan 2,552  Taiwan 2,837  Taiwan 3,983
GM

3000 6 Singapore 1,171 Singapore 1,578 Singapore 2,034 Singapore 2,270 Japan 2,411

4 6 8 10 12 14 16 18 20

7 Malaysia 1,130 Vietnam 1,417 Italy 1,583 Vietnam 1,908 Germany 1,682
Length of stay (day)

Italy 1343 Malaysia 1559 M e57 France 1,200
States

13

Note: the size represents the total tourism income from each country
Source: Citi Research, April 2015



Asian consumption: rising middle class
Airports of Thailand

Company scorecard

— T
Franchise 1.5 d IIAO
Management 2.0 "

Quality .
Balance sheet -
Overall 15 « Operator for six of Thailand's commercial airports (including
Last three years 10 the two international airports in Bangkok and Phuket) and
Next 12 months 3.0 has near monopolistic status. Its airports are the gateway to

Growth CAGR nextfive years 310 over 80% of Thailand’s tourist arrivals
Overall 2.3 » Best proxy to Thailand’s strength in tourism. Thailand is the
Market measure - second most popular destination for Chinese outbound

_ Static measure - tourism after Hong Kong

Jpeide Discounted earnings 2.0 « Solid franchise is evidenced by above sector RoE of 15%
Overall 1.3 and EBITDA margin of over 50%

Stock score 1.7

Source: Barings, 26 January 2015 14



4 Asian brand
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e Vinamilk - dairy consumption in early stages

; = _—
Drinking Milk | EE = 23 -
e i
'__ﬁ--“:“ g e Market iVietnam Malaysia  Thailand Philippines  Indonesia China
ﬁgﬁ* ‘.‘:;“" f’jﬁ Population (m) ' 92 30 67 100 250 1,350
2, i
gf”‘" Consumption per capita (liters) i 15 51 34 22 13 26
= -‘“.. 5-year consumption CAGR i 6% 5.8% 2.9% 2.0% 6% 6%
L \p‘o Leading player : Vinamilk Nestlé  Friesland Nestlé Ultrajaya Yili
%, 5 i.___________'

Source: Corporate information, Barings, August 2015

e

R ey
N D\
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Asian brand

Vinamilk - dairy consumption in early stages

Company Scorecard

Company name __|Vinamilk

Franchise -

Management 1.5
Quality

Balance sheet -

Overall 1.2

Last three years 3.0

Next 12 months -
Growth

CAGR next five years 2.0

Overall 2.0

Market measure -

Static measure -
Upside

Discounted earnings -

Overall 3.7
Stock score 2.3

Source: Barings, 29 June 2015

on

VUGN CAO VIET NAM

Leader in the under-penetrated dairy market in Vietham
Diversified product portfolio
Extensive sales and distribution network

Market-oriented research and development capabilities,
plus modern production facilities

Experienced management with proven track record

Net cash balance sheet

16



Eclat Textile

Structural growth and functional sports wear

Out of fashion

Apparel makers are increasingly eschewing cotton
in favour of fabrics woven from man-made fibers

Share of US. apparel imports’

BO - rraerrcirmreiriiansnsiiorsarrrions Cotton:
49.1%
B0 <> rcabrrmiiasnsaorsrsbyadssy

40 " y
Polyester: 48.8%

20 ......................................
Wool, silk, etc: 2.1%

N— AL ‘

0
| 1990 I '00 I 10

2014 figure is through Februacy

From 2007 to
2013, US.
sportswear
apparel sales
jumped

~While non-
sportswear U.S.
apparel sales
rose less

Cotton's crown threatened by man-made fibers
Apparel makers are embracing synthetic fabrics - and shoppers are too

Source: Commerce Department (U.S. imports); Euromonitor International, The Wall Street Journal, August 2015 17



Structural growth and functional sports wear:
Eclat Textile

Lululemon yoga wear « Sporting apparel industry innovation remains in the early
| ‘ ) stages and will gain market share from traditional apparel
industry

» Eclat, as a leading and vertically integrated fabric and
| , garment supplier in functional sportswear and supplier to
I Z leading brands such as Lululemon and Under Armour,
will enjoy strong revenue growth for the next five years
from timely capacity and steady ASP expansion

« Valuation is undemanding on a growth-adjusted basis
compared to global/ regional peers

Under Armour revenue trend (historical)

3,500 - - 90%
3,000 - - 80%
- 70%

2,500 -
- 60%
2,000 - - 50%
1,500 - 40%
- 30%

1,000 -
- 20%
500 - 0%
0 - - 0%

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
mmmm Revenue (US$ mn, LHS) =@=Y0Y growth (%, RHS)

Source: us.fashionmag.com (left top image), www.521jeans.com (left bottom image), Factset (price performance), Barings, June 2015. 18



Eclat Textile

Company scorecard

Franchise 3.0
Management 2.0
lit
Quality Balance sheet -
Overall 2.0
Last three years -
Next 12 months -
Growth :
CAGR next five years -
Overall -
Market measure -
Static measure -
Upside . .
Discounted earnings -
Overall 2.3
Stock score 18
Price nerformance
TWD
507
457
407
357
307
257
Dec-14 Feb-15 Apr-15 Jun-15
e Eclat == MSCI Taiwan (RHS)

Source: Barings, June 2015.

Index
575

525
475
425
375
325

275
Aug-15

Market and technology leader in performance/ functional fabric/

Structural growth and functional sports wear

ECLAT

elasiic textile

textile market. Close working relationship with MNCs such as
Nike, Adidas and new dominators Lululemon, Under Armor

Strong growth to continue

Valuation not yet reflective of long-term growth. Dividend grower
(yield of 2.8%) with sustainable and growing dividend base

30,000

25,000

20,000

15,000

10,000

5,000

2009

2010

2011

mmmm Revenue (mn TWD, LHS)

2012 2013 2014 2015e

===EBITDA%, RHS  ====RoE %, RHS

- 40%

- 35%

il

30%
25%
20%
15%
10%
5%

0%

19



27 Rise of Asian global brands
=355 Who is next after Samsung? After Hyundai?

YTD Share price Return Sales growth in |Earnings growth
(%, in local currency terms) 1H15 in 1H15

KOSE ST BT 870 Asia Pacific sales growth
Lion Corp N 65% 2% 44% 100%

Amorepacific H 50% 26% 49% e E st Lander
Pola Orbis Holdings B 44% 4% 11% 20% 8 Amorepaciic
Shiseido . 40% 7% 24%

Coty H 40% -5% In red 0%

LG Household & Healthcare m 23% 15% 39%

Dabur India W 22% 11% 19% 0%

Reckitt Benckiser Group 1 11% 1% 10%

L'Oreal 1 4% -3% -13% 209

Fancl -9% 1 6% 60%

Colgate-Palmolive -9% 1 -6% 11% 0% \ m — PR —a.--"" .
Loccitane 12% 1 18% NA ~ v~

Edgewell Personal Care -10% 1 -6% In red 0%

Johnson & Johnson -11% 7% -11% T o cgc/ ,53/ .;gf/ &
Unicharm -22% m 25% 8% L O \Q > 4
Procter & Gamble -23% | -8% -37%

Elizabeth Arden -45% . -9% In red

Avon Products -50% - -17% 28%

Source: Credit Suisse, Bloomberg, September 2015



Rise of Asian global brands

AmorePacific AMOREPACIFIC
Price performance Company background and industry view
K KRW Index » AmorePacific Corporation develops, manufactures and exports skin
424 care and make-up under multi-brands
2,453
374 -
Drivers and catalysts
324 1,953
274 * Increasing market share on the back of strong brand positioning and
224 1,453 product innovation
174 953 * Rising contribution from overseas leading to a sales increase in China
124 and other Asia region with margin hikes
74 === 453
Sep-13 Mar-14 Sep-14 Mar-15 Sep-15 » Rapidly increasing presence in Asian markets thanks to their

MSCI Korea (RHS) - Asian consumer-specialised product development skills
- improved brand image supported by the popularity of Korean culture
with Asian consumers

= Amorepacific

Sales grOWth - improved execution quality for overseas operations
- margin expansion on the back of economies of scale

KRW bn

7,000
6,000
5,000
4,000
3,000

2,000
1,000 I

2009 2010 2011 2012 2013 2014e 2015e 2016e 2017e
mDFS ® Non-DFS domestic ®m China/HK m Other overseas

21
Source: (Upper) Factset, September 2015; (Lower) Company data, Morgan Stanley, November 2014. (Right) Company webiste, Newsis, February 2015.



Y49 Asian consumption: healthcare and cosmetics
=335 Rising income/ ageing population

Korean medical tourism -

Aesthetic procedures Aesthetic injections surging number of medical
per 1000 people market in China tourists
India = 60 ngilil?c?n 60,000 e=g=China
China mm
Russia e RMB) , == America
Thailand s ) )
Argentina  e— 50 (Filler + Botox) —tr— RUSSIa
UK
Turkey e— 45.000 == Japan
Saudi Arabia  =e— ' )
Romanida  ee— 40 CAGR 32.7% =¥e=Mongolia
Australia  —e—
Venezuela eo—
Germany =—
Spain  ———— 30
Netherlands  =——— 30,000
Canada =—
Mexico n———————
France ma— 20
Brazil m——
Japan S——
Taiwan S——————— 15,000
Columbia =—s—
USA =e—— 10
ltaly ————
Greece 1
South Kore o | s — 0 0
0 5 10 15 2009 2010 2011 2012 2013 2014 2015 2010 2011 2012 2013
Source: Shinhan Securities, ISAPS, International Source: Humedix, CLSA, September 2015 Source: KHIDI (www.khidi.or.kr), May 2015

Society of Aesthetic Plastic Surgery, 2013 data

22



Medytox

Asian consumption: healthcare and cosmetics

Company scorecard

Franchise 2.0
: Management -
Quality
Balance sheet -
Overall 13
Last three years -
Next 12 months -
Growth '
CAGR next five years -
Overall -
Market measure -
Ubside Static measure 2.0
P Discounted earnings -
Overall 2.7
Stock score 1.7

Price performance

Index
586 k KRW

9,564
486
386 7,564
286 5,564
186 3,564
86 — 1,564

Sep-13 Mar-14 Sep-14 Mar-15 Sep-15

e \edytox e KOSPI| (RHS)

Source: Barings, 22 May 2015; Price performance — Factset, Barings, September 2015

& Medytox

No.1 in the local botulinum toxin pharmaceuticals market
and exporting to 50+ countries globally, including Japan,
Thailand, India and Brazil

Strong market growth (both aesthetic and therapeutic) will
support growth despite increasing competition

Ageing population with higher spending power to benefit
cosmeceutical industry

Competitive price and quality: grounds for strong export
growth (50+ countries)

Strong franchise - next generation botulinum toxin product
licensed to Allergan, the world’s largest botulinum toxin
manufacturer (75% market share), as exclusive right to
distribute globally with running royalty payments

23



Z Asian consumption: healthcare and cosmetics
S35 Medytox

BARINGS

Value of Innotox
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2028

Global Botx Market (bn USD) 2.30 2.58 2.80 3.15 3.54 3.99 4.49 5.05 5.68 6.39 7.18 8.08 9.09 10.23 11.51 12.95 14.56
Allergan's botox sales(bn USD) 1.72 1.94 2.10 2.33 2.59 2.87 3.18 3.53 3.92 4.34 4.81 5.33 5.91 6.55 7.25 8.03 8.88
Allregan's market share 75% 75% 75% 74% 73% 72% 1% 70% 69% 68% 67% 66% 65% 64% 63% 62% 61%
Innotox Market Share within Allergan A 5% 10% 15% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Innotox Sales (bn USD) '\ 0.144 0.318 0.530 0.783 0.868 0.963 1.067 1.182 1.309 1.450 1.605 1.78
Innotox Sales (bn KRW) \‘ 158 350 583 862 955 1,059 1,174 1,300 1,440 1,595 1,766 1,955
\

Royaly sales ( A) (bn KRW) \ 16 35 58 86 96 106 117 130 144 159 177 195
BLA Achievement Milestone + Sales Milestone ( B ) 80 34 "84 34 | 181

24 53 87 129 143 159 176 195 216 239 265 293

ODM production profit at Medytox ( C )

Discount factor 0.91 0.56 0.51 0.47 0.42 0.39 0.35 0.32 0.29 0.26 0.24
PresentValue = (A)+ (B) +( C ) x (1- tax) x (D) 23 184 11 111 112 13 114 115 116 116 17
NPV (bn KRW) (FY1-FY15) = ( E) (bn KRW) 1,367
PV value of terminal value = (F) (bn KRW) 1,721 Assuming Allergayf to lose global market !
share by 1ppt pA. (conservat ve)/ ____ ;
Total milestone
[
(USD382m)
I I |
Major Assumptions Development
Running Royalty 10% ‘MGdVTOX «— "'"{';;'Dm'm milstane sﬂ';n"":;‘ 5‘:;' & ALLERGAN ——>
ODM Production Profit at Medytox 15%,)— o) Innotox Sales ..
~ . Clients
@DiscountRate  10%| "~ Received onJan 2014 ‘
@ Corporate Tax Rate  25% Production cost paid to Medytox from <
KRWUSD 1,100 ~._Allergan | Received USD15mon Aug 2014
Terminal growth rate 3% “NComp 15%-20% COGS at Medytox | >
Global Botox Market CAGR 12.5% :Comp 50% sell-in price x OPM 40% = 20%; Supply Innotox
IODM profit ! %
----------------------------- ! Paymentfor Innotox

TTotal Milestone Payment $362mn i
IUpfront fee $65mil (received Jan 2014) '
BLA Achievement Milestone $116.5 mil - $15mil received Aug 2014 ($116.5-$15)mil/3 years = |
|$33.8mil per year !
Sales Milestone fee $181mil i

_________________________________________________________________

Royalties: Over 10%of Allergan's sales

Source: Barings, 22 May 2015, Samsung Securities 24
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Asia and emerging markets
Sa—e2  Currencies and offshore credits

Bank channel borrowings External debt in Asia
1800 Spain and Malaysia and . 140
Ireland: China Thailand in Asia-specific Source nation on consolidated basis:
1600 in US$ bn US$ bn mix of creditors Intra- | EU ex
$ 120 to recipient nation Europe | aqia UK
1400 USS$bn
1200 100 China $1,176  28%  49%  13% 16% 6% 8%
Chinese Taipei 203 44%  19%  19%  25%  12%  20%
1000 80 India 310  41%  21%  19%  21% = 10%  25%
Indonesia 148 29% 30% 15% 14% 23% 11%
800 60 Korea 311 39%  15%  17% = 22%  16%  28%
Malaysia 168 33%  44% 6%  28%  13%  10%
600 40 Philippines 40 40%  17%  18%  22%  19%  20%
400 Thailand 140  15%  20% 6% 9%  58% 8%
20 EM Asia $2,496  32%  35%  14%  19%  13%  14%
200
Australia $493  37%  15%  28% = 10% = 22%  20%
0 0 Japan 1,259  29%  42%  21% 8% 0%  24%
Be33855335385838538337 Hong Kong SAR 855  57%  17%  13%  44% 9% 8%
858585858585 8585858658%9 Singapore 444 48% 14% 24% 24% 14% 16%
a"o0>20"0°0°0°0°%°07°07°020 DM Asia $3,052  41%  26%  20%  21% 8%  18%
Spain + Ireland === China Malaysia + Thailand (RHS) Total Asia $5548  37%  30% @ 17% = 20% 10%  16%

Source: JP Morgan, September 2015 26



Asia and emerging markets
Currencies and offshore credits

BARINGS

Current accounts Cross border lending in ASEAN
Better now versus pre-crisis 14% of GDP today versus 41%
CA [ GDP % 1993 1994 1995 1996 1997 .
300 Cross-border Foreign bank 45%
Indonesia -1.3% -1.6% -3.2% -3.4% -2.3% lending, US$bn credit as % of
. 250 ' GDP 40%
Malaysia -4.5% -6.1% -9.7% -4.4% -5.9% 35%
Philippines -5.6% -4.6% 2.7% -4.8% 5.3% 200 30%
Thailand -5.1% -5.6% -8.1% -8.1% -2.0% 150 5%
100 20%
0 o
Indonesia 0.9% 0.6% -2.6% -3.2% -2.8% 0 1] 10%
. MNMUOWOODANTUONODOTANMMNINDOONVDIODOANNMS O
Malaysia U SR NS S PR rPEPeP2 2203235020202 0T05010
Philippines 4.2% 3.2% 3.8% 3.8% 4.5% NANANANANANANANOAANOAANO A SN0 A
Thailand 4.6% 1.7% 0.8% 0.7% 3.50 — Ind_one5|a_— Mglays_la —_Ph|I|pp|r_1es s Thailand e % of GDP (RHS)
Based on international claims, intermediate basis
Foreign reserves/ GDP External corporate borrowing/ GDP
Better now versus 1996 Better now versus 1996
50% 1 44% 50% 46%
39%
40% 36% 34% 40%
0 31%
28% 27%
30% 25% 30%
22% 1690 21% 1%
9 ° 16% 9 16%
20% 1% 14% 1206 20% 14% [ 13% 13% 10% 0%
TH PH KR IN ID MY CN
Consolidated data.
EToday ®1996 mToday ®1996
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N¥4  Asia and emerging markets
BS Currencies and offshore credits
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Currency and credit markets already reflecting much of the risk

Source: Bloomberg, Barings, September 2015 28



Asia and emerging markets
Valuations in comfortable range versus other regions

AN
TS

BARINGS

12 month forward PE

MSCI US MSCI Europe MSCI Japan MSCI EM Asia
30.0x 30.0x 60.0x 30.0x
25.0x 25.0x 50.0x 25.0x
20.0x 20.0x 40.0x 20.0x
15.0x 15.0x 30.0x 15.0x ’A*
10.0x 10.0x 20.0x 10.0x
5.0x 5.0x 10.0x 5.0x
0.0x 0.0x 0.0x 0.0x
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Trailing PB
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Source: MSCI, IBES, Thomson Reuters Datastream, HSBC, August 2015 29



Asilan valuations

Low versus history with dispersion

Current PE and PB compared to 2007
peak and 2008 trough levels (monthly)

16.9x (2007) 2.6x (2007) 17.2x (2007)

33%
discount

32%
discount

49%
discount

11.5x (2015)
11.5x (2015)

47%
Premium

29%

’ 1.3x (2015)
Premium

1.1x (2008)

9.0x (2008) 7.8x (2008)

PE
Asian markets forward PE

PE
Asian sectors forward PE

20.0 +PE(x) 30.0 PE(X)
25.0
15.0 n
20.0
10.0 15.0
10.0
5.0
5.0
0.0 B
HK MY TH SG TW KR CH HC CS TS ID IT

] PE (now) m10yrsavg A10yrslow

Current PE and PB compared to 2007
peak and 2008 trough levels (daily)

2.6x (2007)

50%
discount

1.3x (2015)

IVl 1.0x (2008)
PB

EN CD FN

®PE (now) = 10 yrsavg A 10 yrs low

Pricing in negatives....

Source: MSCI, IBES, Thomson Datastream, HSBC, August 2015
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Valuations and earnings
Emerging Asian profit margins: room for improvement

Asia ex Japan EBITDA margin (%) EBIT margins
28.0 25.0% | =——US ——Eurozone .
us 0 0.8
26.0 23.0% —UK —Japan EZ -32 T1.7
UK -7.4 -5.4
24.0 21.0% —GEMS  ——\World JP 0  +16
190% EM -8.2 -5.6

22.

0 17.0%

20.0 15.0%

18.0 13.0%

16.0 11.0%

4o 9.0%

- 7.0%

12.0 5.0%

10.0 3.0%
23885829y 2838888333393
SRSIIIQKIIR’IREZE S § T 0 8 T © @ T @ @ 8 @ @ &

N N D, D P ) ) )

Asian margins bottoming?

Source: MSCI, IBES, Thomson Datastream, HSBC, August 2015 31



Lower commodity prices
Positive for Asia

Profit margin proxy: gap between CPI and PPI inflation for Asia ex Japan
15.0 %Yoy

Profit Margins have
10.0 already widened
substantially

5.0

0.

o

-5.0

-10.0
Apr-03 Apr-06 Apr-09 Apr-12 Apr-15

mmm Profit margin proxy, percentage points —Producer Price Index ——Consumer Price Index

A fall in commodity prices reduces Asia’s input cost

Source: Nomura, June 2015 32



Asia and emerging markets
“ Earnings revisions charts

MSCI AC World

14% - EPS Growth

12% Est. (%)
MSCI Asia ex Japan 10%
8%
16% - EPS Growth
Est. (%) 6% = Global 2014E
14% —2015E
4%
12%
2%
10%
0%
8% AX3 2014E 1/12 7112 113  7/13 114 7/14 1/15  7/15
6% —2015E

MSCI EM (emerging markets)
14% 4 EPS Growth
12% Est. (%)

0% 10%
1/12 7112 1/13 7/13 1/14 7/14 1/15 7/15

4%

2%

8%
6%
4%
2%
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1/12 7112 1/13 7/13 1/14  7/14 1/15 7115

—EM 2014E
=—2015E

EPS revisions in Asia versus developed markets and/ or

emerging markets do not appear to be underperforming
Source: IBES Aggregate, Citi, July 2015



Equity market outlook stays constructive

Price to earnings ratio (NTM) Relative valuation

20 3.5 1 2015E P/B (x)
18 India 3.0 India
USA Philippines 0’ .
Japan .
16 P 25 Indonesia
s UK
= Europe ex
Z 14 UK
w 2.0
a
12 Japan
i 1.5 4 ChinaH
10 China ® € Singapore ina
Hong-Kong
1.0 & Korea @
8
I R R R T R R R I R 05 2015E ROE (%)
258538888538 8855
AL 20AaL IS, g20AaL <AS 7 12 17 22

Source: Factset, Barings, July 2015 Source: FactSet, MSCI, I/B/E/S, Goldman Sachs, June 2015 34



Market liberalisation led to significant expansion
In market capitalisation/ GDP

Market liberalisation in Asia

0,
Market liberalisation year Malzl;)eetr;ﬁlgaﬁoﬁDP Current market cap % GDP

Taiwan 1991 61% 636%
Korea 1992 32% 319%
Thailand 1987 6% 448%
Malaysia 1988 66% 755%
Indonesia 1989 0.3% 201%
Philippines 1991 14% 398%
India 1992 17% 105%
China 67%

Source: CEIC, World Bank, UBS Securities, April 2015



Asia and emerging markets

Valuations
MSCI Asia ex Japan - P/B ratio 'val'fat'o"‘§ under different
regimes’ in Asia ex Japan
3.0 (X) .
PB at verage PB
PB at start ¢ through
2.5 rough/peak SETE
20 'I Bubbles 2.30 (P) 2.91 2.49

v ” M today: 1.53x el 1.75 NA 1.83
15

=laydogiiiiears 1.79 (T) 1.50 1.70
1.0 of recession

Recession 1.91 (T) 1.30 1.63
0.5

Financial crisis 1.58 (T) 1.09 1.32

Jan-90
Jan-92
Jan-94
Jan-96
Jan-98
Jan-00
Jan-02
Jan-04
Jan-06
Jan-08
Jan-10
Jan-12
Jan-14

Asia region is now trading closer to levels more associated with recession

Source: DataStream, UBS, July 2015 36



Valuations
Below crisis level dragged down by three large sectors

Asia ex Japan banks
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Source: Factset, CLSA, September 2015
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Asia ex Japan energy
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_ Valuations
=5 Attractive with growth

Valuations, growth and yield

04/09/2014 Earnings growth (%) “ ROE (%) Net div yield (%) Payout ratio (%)

World (Developed) 15.8 16.7 4.8 2.0 12.2 11.7 2.6

Global EM 11.9 11.8 -7.9 7.0 1.5 14 11.6 11.8 3.0 3.0 36 36
United States 17.3 17.0 5.7 1.5 2.5 2.4 14.2 14.1 2.0 2.0 34 34
Europe 14.7 16.6 2.1 5.8 1.6 1.8 11.2 10.7 3.6 34 58 55
Japan 12.8 12.6 2.0 6.7 1.5 14 11.3 11.4 3.3 3.0 42 38
Asia Pacific ex Japan 12.7 12.2 2.7 8.3 1.5 14 11.0 11.3 2.8 2.8 36 34
Asia ex JP 15.8 16.7 4.8 3.0 1.9 2.0 12.2 11.7 2.6 2.5 41 42
Australia 13.6 15.6 -2.6 -4.4 1.8 1.9 13.6 12.0 5.8 4.6 72 71
China 9.2 9.6 2.7 2.9 1.3 1.2 12.6 12.6 3.3 3.3 31 31
Hong Kong 13.4 15.5 26.1 -17.1 1.2 1.2 9.3 75 2.9 8.8 39 51
Indonesia 15.2 13.3 -4.5 7.9 3.1 2.4 20.2 18.5 1.7 2.5 25 83
India 17.2 17.4 -4.7 11.9 2.3 2.4 13.4 14.4 1.9 1.8 32 31
South Korea 135 10.0 -4.5 44.1 1.0 1.0 7.3 9.8 1.7 1.5 17 15
Malaysia 15.6 15.9 -11.0 3.7 1.7 1.6 10.8 9.9 2.7 3. 43 49
Philippines 20.5 20.3 -0.4 10.2 2.7 2.8 1135 13.8 2.2 2.0 46 41
Singapore 13.9 13.9 5.8 2.3 1.4 1.3 9.9 9.3 3.7 3.6 51 50
Taiwan 13.8 12.6 18.6 11.0 1.8 1.7 13.4 13.2 35 3.4 48 43
Thailand 15.0 13.2 -15.2 14.3 1.8 1.6 12.2 12.2 2.9 2.9 44 38

Note: Data based on MSCI Universe, IBES, Consensus Estimates, Numbers are aggregated based on company full market cap.
Source: MSCI, IBES, UBS Quantitative Research, July 2015 38
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Z7 Barings Asian investment team
Team structure

HK China
Equities

LAURA LUO
Head of
HK China Equities

WILLIAM FONG
HK China

NICOLA LAI
HK China/ Taiwan

DERICK LEUNG
HK China

BEN WEI
HK China

TITUS WU
HK China

MAXWELL YANG
HK China

JANE YE
HK China

Asia ex Japan
Equities
HYUNG JIN LEE

Head of
Asian Equities

SO0 HAI LIM
ASEAN/ Australia

EUNICE HONG
Regional/ Technology

CALISTA LEE
ASEAN

ALBERT CHAI
Australia

RAINY ZHANG
ASEAN

KOREAN

EQUITIES (10)*

“Based in Seoul, reports to Barings Korea. ** Ongoing recruitment

Source: Barings, August 2015

Indian Equities Multi Asset

AJAY ARGAL
Head of
Indian Equities

KHIEM DO
Head of
Asian Multi Asset

MANOJ SHROFF
India

KULDEEP
KHANAPURKAR
India

Asian
Resources

GLOBAL
RESOURCES
(LONDON)

MULTI ASSET
(LONDON)

Fixed Income

SEAN CHANG
Head of
Asian Debt

GABRIEL YU
China Credit

MATT CHOI*
Asia Credit

SPECIALIST

FIXED INCOME

(LONDON)

Quantitative

DAVID LEUNG
Quantitative Analyst

QUANT
(LONDON)

Investment
Manager Assistant

ERIC WONG
Manager

CHERRY CHENG
Investment Products

BELINDA FUNG
Executive Secretary

39




Reqgulatory disclosure

This document is issued by Baring Asset Management (Asia) Limited. This document is intended for receipt solely by persons who are professional
investors/advisers and must not be circulated or distributed to any other persons. The information in this document does not constitute investment, tax,
legal or other advice or recommendation or, an offer to sell or an invitation to apply for any product or service of Baring Asset Management. We
reasonably believe that the information contained herein is accurate as at the date of publication. The information and any opinions expressed herein
may change at any time. This document must not be used, or relied on, for purposes of any investment decisions. Baring Asset Management group
and its affiliates/staff may own or have positions in any investment mentioned herein or any investment related thereto and from time to time add to or
dispose of any such investment. This document may include forward looking statements which are based on our current opinions, expectations and
projections as of the date on the cover hereof. We undertake no obligation to update or revise any forward-looking statements. Actual results could
differ materially from those anticipated in the forward-looking statements.

Investment involves risks. Past performance is not a guide to future performance. Investors should read the offering documents for details and the risk
factors. Investors should not only base on this document alone to make investment decision. This document has not been reviewed by the Securities
and Futures Commission of Hong Kong.

Research Material

Baring Asset Management only produces research for its own internal use. Where details of research are provided in this document it is provided as an
example of research undertaken by Baring Asset Management and must not be used, or relied upon, for the purposes of any investment decisions. The
information and opinions expressed herein may change at anytime.

For data sourced from Morningstar: © Morningstar, Inc. all rights reserved. The information contained herein: (1) is proprietary to Morningstar and/or its
content providers; (2) may not be copied or distributed; and (3) is not warranted to be accurate, complete or timely. Neither Morningstar nor its content
providers are responsible for any damages or losses arising from any use of this information.

An S&P Fund Management Rating represents an opinion only and should not be relied on when making an investment decision. “S&P” and “Standard
& Poor’s” are trademarks of The McGraw-Hill Companies, Inc. Copyright 2013 © Standard & Poor’s Financial Services LLC.
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